B.Com. (Part-111) Examination

ESSENTIALS OF E-COMMERCE

E-COMMERCE

Time: Three Hours]

Note :— (1) All questionscarry equa marks.

1. (A)
B)
©)

(D)
(B)
(F)

(2)All questions are compulsory.

Give differences between traditional Commerce and E-commerce.

Explain the 'Smart Card'.
State the advantages of E-commerce.

OR
What is E-commerce ?
Explain limitations of E-commerce
Explain the concept of B2C.
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2. Explain the concept of Online Banking. Write the advantages and disadvantages of Online Banking.
14

OR

Explain the concept of E-Auction. Write the advantages and limitations of E-Auction.

3. (A) What is Business to Business (B2B) ?

(B)
(©)

(D)
(E)
(F)
4. (A)
(B)
(©)

(D)
(E)
(F)

What do you mean by EDI ?

Explain the 'Supplier Oriented Market place.
OR

Explain Just-in-Time delivery in B2B.

Explain the benefits of B2B.

Explain the 'Buyer Oriented Market place.

Explain the concept of G2B.

Explain the importance of E-Governance.

Explain Private sector Interface in E-Governance.
OR

Explain the concept of B2G.

Write the objectives of E-Government.

What is E-Governance ?

5. Explain the'Retail model and' Do-it-yourself model in detail.

Explain the 'MediaModel and' Made-to-order model in detail.

OR
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